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Hello, NCSPC Friends and Sweettater family!

What a SWEET start to 2021! We are incredibly appreciative to everyone who was 
able to participate in our Annual Member’s Meeting on the 21st of January!  From 
the feedback we have already received, this meeting was a rousing success! If by 
chance you missed this year’s meeting, you are in luck… 

Any presentations (recordings and slides) that you would like to review (and that 
we have permission to share) have been made available in the following ways.

• meeting microsite which is live through 
mid-April: https://ncspc.ezavconferences.
com/agenda/

• your member portal (if you need assistance  
logging in, check with one of us in the  
office and we’ll be happy to assist) has a 
list of presentations located on the private 
section of NCSPC’s YouTube Channel 
(This list of links and presentations will live 
on in your member portal long after the 
microsite goes dormant!)

If you have not done so, please take a few moments to complete our Annual Meeting 
participant survey, which can be found by using https://bit.ly/3aguZTU or the QR 
code below.  (If you and your organization generously supported our Member’s 
meeting as a sponsor, please use this link; https://bit.ly/37erxqY. 

To access our survey– we have a QR Code as well as a URL http://bit.ly/3aTeegM 
that can be used.  If you have never used a QR Code and have a smartphone/tablet;  

1. Open your Camera app 
2. Allow your device’s camera to focus on the QR ‘block’
3. Allow time for your camera’s technology to ID the code 
4. Once the code has been ID’d you should see a  

message at the top of your screen 
5. Tap on that message/link and you will be taken to the online 

form. (You may also call the office and we will be happy to 
assist you.)

We may be wrapping up the 1st quarter, but there’s plenty of SWEET cheer for the 
entire year ahead!! Did you know it’s the 60th Anniversary of the Commission and 
the United Nations has proclaimed it to be the Year for International Fruits and  
Vegetables?! 

CONTINUED ON PG 4
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North Carolina 
Report: 
 
John Cooper 
Connect C
The North Carolina 
General Assembly is back 
in full swing after their 
winter break.  This year 
we are in the beginning of 
a new two-year legislative 
cycle, meaning we are 
currently in the “long 

session.”  All substantive policy items begin in the long 
session, and some carry over into next year to the “short 
session” where they are amended and adjusted.  This 
year, COVID-19 relief will be a top priority.  We will also 
see a new state budget introduced, a new Farm Bill, 
healthcare reforms, and legislative redistricting.  

Legislators wasted no time with the passage of the first 
round of COVID-19 relief.  Senate Bill 36, “2020 COVID 
Relief Bill Modifications,” was negotiated between both 
chambers and both political parties in the very first days 
of the session. It unanimously passed in the General 
Assembly during first week of February and was signed 
by the Governor on 2/10/20, making it the first Session 
Law of 2021. The bill contained more than $2 billion in 
COVID-19 relief funding.  It included $94.7 million for 
vaccine distribution, $1.6 billion to help schools reopen, 
and $546.6 million to help renters avoid evictions.  The bill 
also set aside $39 million for the GREAT program which 
helps to fund investment in broadband in underserved 
areas.  Finally, the bill also extended spending and 
application deadlines, including an extension until May 
31st for North Carolina parents to apply for a $335 grant to 
offset remote learning expenses.  Legislators are wasting 
no time in discussing a second relief bill immediately after 
the passage of the first.  The second relief bill will also 
be focused on federal dollars which are appropriated 
to North Carolina, while we understand that most state 
dollars will be addressed in the traditional state budget 
process.

We have been working closely with legislative leadership, 
especially the appropriations chairs, on our new state 
budget.  Our top priority is advocating for the protection 
of our recurring international marketing money, as well as 
additional domestic marketing money.  The North Carolina 
Department of Agriculture and their legislative liaison, 
Laura Killian, continue to be supportive of our efforts 

and we have been working together on marketing money 
dedicated to the sweetpotato industry and other issues.  
An additional funding item we have been discussing with 
General Assembly members is the inclusion of $150,000 
to support two full-time technician positions at NCDA to 
analyze nematode samples from our farmers.  Finally, 
we are supportive of the NCDA request for a one-time 
appropriation of $1.6 million to expand the agronomy 
building and its laboratory to address space shortages 
and increased workloads related to diagnostic services 
provided to growers.  

Conversations about redistricting are occurring at the 
legislature, but unfortunately the entire process will be 
delayed this year due to expected delays from the United 
States Census Bureau reporting population numbers.  
COVID-19 as well as various legal challenges to the 
census questionnaire have held up the process, and it 
is unlikely that state legislatures will have the updated 
numbers any earlier than September, 2021.  The 
North Carolina legislature will have to delay any formal 
discussions of redistricting until these numbers are 
released.  We may see the long session divided into two 
parts this year, the first devoted to policy and the budget, 
and then returning after a recess to take up redistricting.  

Federal Report: 
 
Brad Edwards 
Jenkins Hill 
Consulting
The Biden Administration 
started off his Presidency 
with a number of Executive  
Orders striking many 
of his predecessor’s  
efforts on health care, 
immigration and climate 
change issues. President 

Biden has proposed a new COVID-19 stimulus package 
of 1.9 trillion dollars in economic assistance that includes 
additional vaccines and distribution for Americans,  
additional financial support for states and localities, 
small business assistance and delivering economic  
assistance to families in need.  Congress is now 
a Democrat Majority, therefore it is alomst certain, 
the stimulus package will become law.  

The new Administration also plans to reverse a number 
of former President Trump’s policies on immigration. 
Already, President Biden has put forward a bill that would 
create a path to citizenship for millions of undocumented
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NCSPC WAS AWARDED A SPECIALTY CROP BLOCK GRANT TO 
ASSIST YOU!

The North Carolina Sweetpotato Commission Foundation was awarded a $175,000 Specialty Crop Block Grant to 
provide cost-share funds to help defray the cost for molecular assay testing for the Guava Root-Knot Nematode. 

What does this mean for you? Each grower is eligible for reimbursement up to a maximum of $875/year. Fifty 
percent (50%) of the funds will be available for the 2021 season and the balance is available in 2022.

When does this take place? 

• The grant applies to the 2021 and 2022 crop years. 

• The ability to apply for reimbursement will begin at first harvest in 2021.

• Detailed information on how to apply for reimbursement will be posted to the Member Portal by May 2021.

Who can apply for reimbursement? Funds are available to growers on a first-come, first-served basis  
beginning with the 2021 harvest. 

How do you participate? 

How to sample: Sampling needs to take place at harvest or immediately after harvest. While it is understood that 
sampling may continue as late as November and December, it is important to remember that once we have had a 
hard frost, nematode activity diminishes. This makes it more difficult to determine the presence of GRKN in your 
fields. Information on the optimal way to soil sample can be found on in your member portal under GRKN Grant. 
You can also view a YouTube video on sampling here: https://www.youtube.com/watch?v=JxcjUPx67Jw&t=1s.

How to be reimbursed: Reimbursement is for molecular assay sampling only. The cost per assay is $23. Growers 
are to provide a hard copy of their account statement from NCDA Agronomic Division  that shows charges for the  
molecular assay (NCDA  does not provide receipts) together with proof of payment. This can be either a copy of a  
canceled check or a copy of the charge on your credit card statement that verifies payment. More detailed instructions 
on how to apply for payment will be posted on the Member Portal by May 31, 2021. Growers who request  
reimbursement must agree to share how the program contributed to improved production and cost savings.

Where do you send samples? Growers will send soil samples to the Agronomic Division of the NC Department of 
Agriculture & Consumer Services. 

Why did we go after this grant? We did this for you, our members!  GRKN has the potential to negatively  
impact the market opportunities and profitability of our growers. It can also damage soybean, tobacco, watermelon,  
cucumber, and tomato crops. If we have identified GRKN in a field, we can take steps toward eradicating this pest, 
prevent spreading it to other fields, and protect the quality of North Carolina’s Number One cash crop, as well as its 
other high value crops. 

On page 9 you will find information on how best to sample for nematodes.  
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Your Commission has several exciting initiatives 
underway to ensure that we take full advantage of 
all opportunities to highlight and promote the North  
Carolina Sweetpotato.  Many of these details you will 
find within the pages of this newsletter. Additionally, 
we will continue to use Tater Talk weekly e-mails (sent out 
on Tuesday’s) and special topic emails to communicate 
these activities and at times, recruit your participation!            

Your Commission is here for you – as such, we are always  
open to more ideas! Send us all your SWEET ideas for  
celebration and promotion!                                    

What’s NEW? (Just a few highlights of what to be on the 
lookout for in the coming months.) 

How are your social media skills? If you haven’t been  
already, you should check out what we’ve been up to 
for the first few months of the year on our numerous  
platforms. (Twitter, Facebook, Instagram, YouTube, and 
Pinterest) 

Check out the rest of our sweet  projects in the marketing 
sections of this newsletter!

Ensuring you’re NOT the last to know!

If you’ve not done so already, please complete your  
personalized communication form and be sure to ask  
others within your organization to do the same!   Use 
this URL https://forms.gle/jaY7HVApXkEtvUje9 or scan 
this QR code and  simply complete the questionnaire. 
Your assistance will help us make  sure you and others 
within your operation receive exactly the information that 
you need (and want) from the Commission in a timely 
manner.

Looking forward to coming to your operation!

As you may recall, I am dedicated to  
meeting all of our many members.  
While the many preparations for the 
Annual Meeting and a few other hot 
topics may have slowed me down, I’m 
ready to get back to meeting you and 
learning about your operations! 

Please call the office (919.894.1067) or email me at  
(michelle@ncsweetpotatoes.com) to schedule a time 
that works best for you. 

* For those of you who won prizes at our annual meeting, 
I have not forgotten you, I’m in the process of getting 
those delivered, but if you haven’t heard from me yet to 
schedule a time, please reach out and let’s get you on 
my calendar!

Thank you, for all that you do to help ensure our industry  
remains the SWEETEST! I hope to see you soon.
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CONTINUED ON PAGE  5

FEDERAL REPORT 
CONTINUED FROM PAGE 2

immigrants and boost development aid to Central  
American countries. He plans to create a task force to try 
to reunite more than 600 children separated from their 
parents after crossing the U.S.-Mexico border under 
Trump’s “zero tolerance” policy.

Other likely issues Congress and this Administration will 
focus on will be foreign policy/trade issues, minimum 
wage increase, possible changes to the 2017 tax reform  
legislation on corporations and individuals, climate 
change and a major infrastructure package.  Since the 
margins are very close (7 seats in the U.S. House of  
Representatives and 50-50 tie in the U.S. Senate) any 
major legislative effort will require bi-partisan efforts to 
become law.  

We appreciate your business and look forward to  
continuing to serve you.
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EXPLORING the UAE

Great things are happening in International marketing!   
Our NCDA&CS International Marketing Office is planning  
on contracting Promedia to conduct market  research  
on the United Arab Emirates (UAE) market for NC 
sweetpotatoes in 2021!  This research will include 
in-depth interviews with experts of the potato market 
in UAE and focus groups with consumers and active 
executive chefs of hotels and catering to learn more 
about the use or possible use of our sweetpotatoes. 
The objective of this project is to better understand 
the UAE market and explore this export market for NC 
sweetpotatoes. According to USDA, UAE is a developed 
nation with high per capita income and substantial 
opportunities for U.S. agricultural exports.   Approximately 
80 percent of the UAE’s agricultural products are 
imported.  In 2019, the United States exported $1.29 
billion in agricultural and related products to 
the UAE, making it the second largest export market for 
U.S. Agricultural products among the countries of the 
Gulf Cooperation Council (GCC) and 22nd largest in the 
world.  We expect to see exciting things and will certainly 
keep you posted on what we learn.  Stay tuned!

THE TASTE OF DIGITAL  
COMMUNICATION

Home cooking, healthy nutrition, natural superfoods, plant-
based eating – these individual movements have merged 
into one megatrend that sweetpotatoes are contributing to 
in many ways. Combined with the increased usage of digital 
and social media, it is more and more crucial to ensure  
marketing strategies lead to a strong and wide digital 
presence for North Carolina Sweetpotatoes.  

In Europe, mk² managed to implement several activities 

in the sector of digital and social media positioning North  
Carolina sweetpotatoes as the key ingredient for a  
delicious, healthy, and versatile nutrition – with the goal 
to further increase consumption and therefore the 
sales volume of North Carolina sweetpotatoes in 
the different European markets. One highlight, for 
example, is the recent “street food menu” project 
that will be rolled-out as a Europe-wide digital 
campaign. Of course, the results will be also be  
showcased on the NCSP channels in the US.

SWEETPOTATOES IS STREET 
FOOD HEAVEN

For this project, mk² partnered up with the well-known  
German food influencer Stevan Paul. The professional 
chef is a popular food journalist, keynote speaker, and 
cookbook author. As such he has published several best-
selling cookbooks that are highly rated and loved by the 
press, just like his online magazine “NutriCulinary,” the 
perfect multiplier match for the NCSP partnership.

Stevan was recruited to develop three inspiring recipes  
using North Carolina sweetpotatoes which then have been 
produced as professional videos and photos for digital  
communication. The so called “tabletop” video perspective  
is ideal for multilanguage subtitling. This enables not only 
the recipes and images, but also the videos to be used  
internationally, as well as here in the states.

Stevan created a fabulous three-course street food menu 
that takes us on a culinary journey all over the world. 
Starting with the appetizer, an Indian inspired 
sweetpotato pakora with scallions and cucumber 
-mint yogurt which is simply mouthwatering. Lovers of  

06

  INTERNATIONAL MARKETING

NC sweetpotato street food menu created by food influencer 
& cookbook author Stevan Paul



Mediterranean cuisine will adore the Italian main 
course, a delicious sweetpotato risotto with roasted  
walnuts, sage and parmesan. The crowning glory of 
the menu is the tempting dessert, a warm sweetpotato  
kaiserschmarrn (smashed pancake) with powdered 
sugar, blueberries, and whipped cream inspired by 
the classic dessert from Alpine countries. This  
ingenious menu catches on the street food wave 
and proves that North Carolina sweetpotatoes fit  
perfectly for any and all culinary delights worldwide.  

WELL ORCHASTRATED  
ROLL-OUT FOR  

MAXIMUM IMPACT
Stevan Paul will present the recipes in his online  
magazine and on his social media channels. Additionally, 
mk² will roll-out the digital campaign in Europe (Germany, 
Scandinavia, Poland and UK) cascaded and interlinked 
to play the content across all channels with the highest 
possible impact and reach. This includes electronic press  
releases, integration on YouTube, showcasing on special 
landing pages of the many NCSPC international websites 
and feeding to all formats of social media (e. g. feed posts, 
stories, and  IG-TV).  Through this attention-catching and 
appealing inspiration of the use of our versatile vegatable, 
North Carolina sweetpotatoes will take on an even more 
present role in the mindset of the targeted group. Thus, 
achieving our goal of the frequency of consumption and 
boost in purchase volume.

Behind the scenes: 
NCSPC photoshoot & video production  

in Hamburg, Germany
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THE “SWEET SIDE” OF HEALTHY
FROM YOUR REGISTERED DIETITIAN, SARAH SCHLICTER, MPH, RDN

Planting Seeds for a Healthy Future

March is National 
Nutrition Month, and 
while many farmers are 
working in the green 
house or bedding taters 
to prep their crops for 
planting, they can also 
be planting seeds for a 
healthy lifestyle all year-
round. 

Farming requires 
sustained energy and 
hydration, especially  
as we approach the 
warmer months. Hence, 
keeping a keen eye on 

healthy behaviors can be advantageous, especially in 
this “prep” phase before labor intensifies. 

Just as different farms and farmers have their own  
techniques of farming, there is no one-size-fits all  
approach to nutrition. As farms are unique, of different 
sizes and with different goals overall, each person has 
a different genetic makeup and varying nutrition needs. 
There are important things to do in the beginning stages 
to improve the foundation in order to yield a healthy 
crop in future months. 

Here are some core foundational aspects of nutrition to 
help “build the foundation” for future months.

Include Foods From All Food Groups – Each 
macronutrient has a function. Carbohydrates provide 
both quick and long-acting energy to fuel your long days 
in the fields under the hot sun. Protein helps maintain 
muscle mass, which is important for your physical labor. 
Protein is also involved in hormones, which carry  
signals throughout your body. Fat is important for  
providing adequate energy and flavor to many of the 
delicious crops you are growing and helps with the  
absorption of nutrients. 

Stay Hydrated – Staying hydrated will help maintain 
health throughout the life cycle and allow you to stay 
energized throughout the spring and summer months. 
While drinking half of your body weight in ounces (for 
example: 200 lbs = 100 ounces/day) is a great place 
to start, physical labor and warm temperatures often 
require more fluids, as well as electrolytes, like sodium 
and potassium, to enable proper hydration. 

Reduce Added Sugars – The overconsumption 
of added sugars is linked to chronic health conditions, 
such as obesity, cancer, dental cavities, diabetes and 
more. Added sugars provide extra calories without 
nutritional benefits. Instead, try to limit added sugars, 
while sticking to a diet high in fruits, vegetables, whole 
grains, low-fat dairy, lean meats, beans and legumes.  
The 2020-2025 Dietary Guidelines recommend that 
Americans limit added sugars to less than 10% of total 
calories per day. 

Don’t Skip Meals – Complete meals are the best 
opportunity for nourishing your body with adequate  
energy (calories) and nutrients. Skipping meals can 
lead to overeating later in the day, but can also leave 
you feeling tired, sluggish and uncomfortable. It isn’t  
always possible to preactice mindful eating techniques 
when having a busy day out in the field.  

Even if you’re eating on the go and can’t enjoy your 
food mindfully, eating a meal distracted is better than 
not eating a meal at all. Start your morning with an 
easy breakfast, like egg stuffed sweetpota toes or sweet 
potato breakfast muffins paired with some high protein 
yogurt. Pack hydrating and nutrient dense snacks and 
lunch options, and end the day with a balanced dinner 
to nourish and thank your body for the work it has done. 

Don’t Skimp on Sleep – Sleep is so important for 
overall health and wellness. Inadequate sleep is linked 
to an increased risk of chronic disease, poor memory  
and cognitive function, increased risk of injury and  
illness (Source1). Aim for at least 7-8 hours nightly.  
Adequate rest will help with staying energized through-
out all the farming seasons. 

Eat More Fruits and Vegetables – Most  
Americans are not getting the recommended 4-5 
servings of fruits and vegetables daily. Fruits and  
vegetables provide essential nutrients and antioxidants 
to reduce inflammation in the body and help promote 
overall wellness. 

How can you increase your fruit and vegetable intake? 
Can you add a fruit to breakfast? Can you pack a snack 
that includes fruits and/or vegetables, like Sweetpotato 
coconut energy bites or Sweetpotato Hummus? Finding 
new recipes to cook your favorite produce options can 
be a wonderful way to make fruits and vegetables more  
exciting and flavorful.                                                                                                            
            CONTINUED ON PAGE 11
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  DOMESTIC MARKETING
While much of the world is still working from home, we 
have been working behind the scenes to keep your super-
food top of mind and in front of those folks not venturing 
out much.  One way we’ve done this is by partnering with  
influencers to spread our sweet message of sweetpotatoes. 
Blogger, new mom, and runner Teri Hutcheon of A Foodie 
Stays Fit shared pre-and post-run recipes featuring sweet-
potatoes.  She has also featured them as a “go-to” fuel for 
exercising in a live webinar, Sports Nutrition 101, and in her 
“Healthy Holiday Tips” on Instagram.

Registered Dietitian, Tessa Nguyen has saved us a seat at 
“Tessa’s Table”, her YouTube video series which currently 
features two sweet recipes custom-created just for us, with 
a third one coming in the Spring.  Our RD of record, Sarah 
Schlicter has been sharing the nutritional benefits of sweet-
potatoes with audiences far and wide including “Healthy 
Habits for a New Year” on Instagram, and garnering several 
mentions in “Podium Runner” and “Eat This Not That” online 
magazines.

We continued promotions in January by giving away an 
Instantpot to a lucky winner in Texas through a special 
Instagram promotion we ran! Between January and 
mid-March we have been promoting our K-12 STEM  
curriculum nationwide with a teacher campaign. Check out 
these incredible teachers and how they are using the NCSPC’s 
curriculum by typing in #TeachSweet in the search field for 
any of these platforms - Facebook, Instagram and Twitter.

All the while, we are currently working on a four part video 
series for school nutrition professionals that will highlight the 
sweet value our favorite vegetable brings to school cafeterias  
and their students. Once the videos are complete, we 
will create a special section on our website and YouTube  
channel to host them to continue sharing the many creative 
ways the North Carolina sweetpotato can be served.  Once 
this series is wrapped up, we’ll begin scripting our next video  
series geared toward Food Service professionals, chefs, 

restauranteurs, and culinary students.  Along with this series 
of videos, we will be creating a digital retail toolkit for anyone 
working within the produce industry to use on their social 
channels or in print.  Like you, we have not let COVID slow 
us down. While you kept farming and producing our state’s 
vegetable, we kept working to ensure our superfood was 
front of mind to all consumers.

Coming in March, we will be featuring our superfood by 
focusing on Registered Dieticians and the newly released 
NCSPC Retail Registered Dietician Toolkit. The campaign 
will run primarily on Pinterest, but will have crossover on 
our  other platforms. This Toolkit is a beautifully packaged  
publication that will be available in both print and digital 
as a resource organized across twelve months meant for  
dietitians to use throughout the year to further educate and 
promote the numerous health benefit of sweetpotatoes to 
their clients! If you want to learn more, contact our office 
and we will be happy to share; all the sweeter, if you know 
a registered dietician or other food professional, let them 
know that we have this resource available just for them – for 
FREE!!

We’re trying something entirely new in March and April as 
we’re taking the NC sweetpotato message to the digital  
entertainment platform! We are excited to announce that we 
will have a 4 week campaign running in 4 major metropolitan 
areas - Atlanta, Boston, Minneapolis and Washington, D.C. 
starting in March with iHeart Radio. Listeners in those areas 
will hear ads for NC sweetpotatoes on both the iHeart  podcast 
and streaming platforms. Be sure to tell your friends and 
family in those areas to be listening as we will be creating a 
fun incentive for them to engage with us – digitally speaking!



As we celebrate the 60th  
anniversary of the North  
Carolina SweetPotato 
Commission, we want to  
recognize that while NCSPC 
has supported the health 
and livelihood of farmers for 
the past 60 years, we hope to  
continue to do so for many 
more years to come.  

And good health is a key part of that!

A huge thank you for all you do, to keep us all fed 
with our states superfood!! 
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In May, we will be launching another exciting endeavor into  
the digital marketing space and this time – at the gas pump! 
Specifically the gas pumps that are headed to NC’s beautiful 
beaches promoting the message that sweetpotatoes are 
good all year long and that there are many ways which one 
can get ‘fueled’ by sweetpotatoes that are both cool and light 
for your summer cravings! Not to worry, we will be sharing 
more news on this one as we get closer to those ads ap-
pearing at your gas pump!!

THE SWEET SIDE OF HEALTHY 
CONTINUED FROM PAGE 9

Stay Active  – Whether you’re accruing your activity 
out in the fields, or with a form of physical activity you 
like, or a combination of both, staying active is great 
for our heart health, longevity, energy levels, sleep 
and more. Just be sure to adequately fuel and hydrate  
before and after your activity!

Source 1: https://pubmed.ncbi.nlm.nih.gov/15133379/

SPRING FORWARD WITH 
OUR PR FIRM  

FRENCH|WEST| VAUGHAN 
This winter, the FWV team has been working hard to 
promote North Carolina sweetpotatoes as the perfect  
convenient option to incorporate into your diet. The media 
relations team secured a print and online feature on North 
Carolina sweetpotatoes in Luxe Lifestyles Magazine, 
as well as inclusion in a healthy holiday treats round-up 
on CreatorsSyndicate.com. In celebration of National  
Sweetpotato Month, we secured an article in the  
online version of Garden & Gun featuring North Carolina  
sweetpotatoes and partner Chef Stephanie Tyson’s skillet 
sweetpotato cornbread. Finally, we are working on  
coordinating an opportunity with Spectrum News in  
celebration of the NCSPC’s 60th anniversary. 

On the social media front, FWV continued working closely 
with the NCSPC team to spread the word about the  
Commission’s exciting curriculum offerings. We wrapped 
up a paid social campaign on Facebook, Instagram 
and Pinterest promoting the curriculum to teachers and  
parents looking for educational and engaging ways to 
keep their students and children engaged and entertained. 
The campaign garnered more than 830K impressions and  
almost 10K engagements, resulting in nearly 600 curriculum 
downloads. 

We also partnered with three education influencers - Cook 
in the Classroom, Ms. Sutherd and Mrs. Kidd’s Creators 
- to promote the NCSPC’s classroom-ready curriculum, 
as well as the #TeachSweet giveaway, to other educators. 
To date, the campaign has resulted in nearly 87K organic 
impressions and 6K organic engagements with a 6.5%  
engagement rate. To see how these educators 
#TeachSweet, follow the NCSPC on Facebook,  
Instagram, and Twitter!

We updated the NCSPC’s social media channels with 
a refreshed look for the winter. Check out Facebook, 
Instagram and Twitter for new header images. In other  
creative news, we finalized 5 custom GIFs and launched 
them for Instagram, Facebook and Snapchat  for users 
to add to their social media content. When creating  
Instagram, Snapchat or Facebook stories, click the GIF 
button (it looks like a sticky note) and search for “NCSPC” 
to add one of our sweet stickers on top of your image. 
Since launching in December, our custom GIFs have  
already been viewed nearly 1.5 Million times!

Finally, we continue to update the NCSPC’s new blog with 
fresh content to keep readers savoring sweetpotatoes. 
Our Celebrate National Comfort Food Day with NC Sweet- 
potatoes blog garnered nearly 1,400 views. 
 
After an exciting winter, we are proud of our efforts show- 
casing the convenience of the  
orange superfood, and we can’t wait 
to spring forward with North Carolina  
sweetpotatoes!



NC MARKETING REPORTNC MARKETING REPORT 
November 01, 2020 - February 06, 2021

*Source: NCDA&CS Market News

During the listed time frame 3,730,670
 40 pound cartons of fresh market  

sweetpotatoes were shipped. 

During that same time period there was an additional 
39,382,259  pounds of  

sweetpotatoes sent to various processors
the breakdown is as follows:

The F.O.B. price ranges for this time period are:
 

 US # 1   $15.00-$16.00
 US # 2     $8.00-$10.00

 Jumbos    $10.00-$13.00
 US # 1 Petites  $12.00-$13.00

The 2020 crop season total to date (August 23, 2020 thru February 06, 2021) is: 4,978,699  (40-pound 
cartons of fresh-market sweetpotatoes)… this compares to 5,978,054  (40-pound cartons of fresh-market 
sweet potatoes) for the total to date last season of the 2019 crop.
 

For questions, comments, concerns or if you are willing to become 
a contributor, please contact Karrie Gonzalez, NCDA&CS Market 
News Supervisor, at (919) 707-3121 or Karrie.Gonzalez@ncagr.gov.



2020-21 ASSOCIATE MEMBERS2020-21 ASSOCIATE MEMBERS
Arcola Hardwood Co., Inc.
252-257-4484
arcolalumbercoinc@embarqmail.com

B&B Produce
919-894-1803
bbproduce@hotmail.com

Barfoots of Botley
+44-1243-261211
www.barfoots.com

BB&T
919-938-4768
www.bbt.com

Benchmark Buildings &  
Irrigation, Inc.
252-398-3116
www.bbandi.com

Bennett International Transport
252-206-5444
www.bennettig.com

Carolina Eastern - Benson
919-894-2922
www.carolina-eastern.com

Carolina Innovative Food  
Ingredients
252-462-1551 
www.cifi1.com

Clinton Truck & Tractor Co., Inc.
910-592-4188
www.clintontt.com

Courtier Nordany Broker, Inc.
506-473-9492
www.nordany.com

Dunbar Foods Corporation
910-892-3175
www.moodydunbar.com

Farm Credit Associations of NC
704-761-2897
www.farmcreditofnc.com

Farm Fresh Produce 
800-606-9267
www.farm-fresh-produce.com

Farm Pak Products, Inc.
252-459-3101
www.farmpak.com  
 
First Citizens Bank
919-716-4445
www.firstcitizens.com 

Frost PLLC
919-782-8410
www.frostpllc.com 

Georgia Pacific
404-652-2765
www.gpcorrugated.com 
Ham Produce
252-747-8200
www.hamfarms.com

Highland Fresh Technologies
813-951-2912
www.highlandfresh.net
 
International Paper
910-258-1522
www.internationalpaper.com
 
J.R. Simplot Company
252-508-2677
www.simplot.com

Lancaster Farms LLC
919-396-5617
www.LancasterFarmsNC.com

Manry Rawls
757-562-6131
www.manryrawls.com

Marrone Bio Innovations, Inc.
904-570-0041
www.marronebio.com

Mcall Farms/Bruce’s Yams
843-662-2223 
www.yamright.com

Nash Produce
252-443-6011
www.nashproduce.com

Nature’s Way Farms, Inc.
910-594-0096
www.nwfarms.net

NC State Port
910-746-6415
www.ncports.com 

Pierce Soil & Crop Consulting 
919-920-0238
dpierceriver@gmail.com

Pratt Industries
704-878-6615 
www.prattindustries.com 

Rabo Agrifinance
252-516-0398
www.raboag.com

Ripe Revival
252-567-8305
www.riperevival.com

Roberson Produce Co.
912-375-5760
www.robersononion.com

Robinson Fresh
952-683-3266 
www.robinsonfresh.com

Ryes Greenhouses
919-499-8442
www.reysgreenhouses.com 

S.A.I.L. 
252-243-7245
www.sail.li

Scott Farms
919-284-4030
www.scottfarms.com

Snow Tractor
252-746-8200
www.snowtractor.com

Spring Acres Sales
252-478-5127
www.springacres.com

Steele Plant Company LLC
731-648-5476
www.sweetpotatoplants.com

Strickland Bros. Enterprises
252-478-3058
www.stricklandbros.com

Triangle Risk Advisors
919-496-2239
www.triangleinsurance.com

TriEst Ag Group /TriEst Irrigation
843-944-0596
www.triestirrigation.com

Trinity Frozen Foods
855-543-7437
www.trinityfrozenfoods.com

Vick Family Farms
252-237-7313
www.vickfamilyfarms.com

Wada Farms Marketing
919-578-4020
www.wadafarms.com

Wake Stone Corp - Hi-Cal AgLime
843-241-5883
www.wakestonecorp.com

Weaver Fertilizer Co.
919-580-8642 
www.weaverfertilizer.com

Wilco Transportation Services, Inc.
919-689-2500
scott@wilcotrans.com
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North Carolina SweetPotato Commission 
700 E. Parrish Dr., Suite C 
Benson, NC 27504 
919.894.1067 ph 
919.894.7018 fax 
www.ncsweetpotatoes.com

The North Carolina SweetPotato Commission Inc. is a nonprofit corporation made up of over 400 sweetpotato growers along with 
the packers, processors and business associates that support them. The sole purpose of the commission is to increase sweetpotato 
consumption through education, promotional activities, research and honorable  horticultural practices among its producers. Thanks to the  
six sweetpotato farmers that chartered the commission in 1961, the commission has supported its growers and maintained 
North Carolina as the No. 1 sweetpotato producing state in the United States since 1971.

Executive Director Farm Visits Continue

March 10  |Promotions Meeting 3:00 PM

March  31 |Promotions Meeting 3:00 PM

April 13     |Board of Directors Meeting 6:00 PM

May 12      |Promotions Meeting 3:00 PM

June 2        |Promotions Meeting 3:00 PM

June 8        |Board of Directors Meeting 6:00 PM    

2021 Annual Meeting Participant Locations


