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The North Carolina SweetPotato Commission Inc. is a nonprofi t corporation made up of over 400 sweetpotato growers 
along with the packers, processors and business associates that support them. The sole purpose of the commission
is to increase sweetpotato consumption through education, promotional activities, research and honorable 
horticultural practices among its producers. Thanks to the six sweetpotato farmers that chartered the commission 
in 1961, the commission has supported its growers and maintained North Carolina as the No. 1 sweetpotato 
producing state in the United States since 1971.

Hello and greetings from your new 
Executive Director! It’s such a 
privilege to connect with you. It is 
my intention that the ED’s column 
will become a regular feature of 
future issues of SweetPotato Speak, 
however, for this fi rst column I am 
going to use it as a means to 
introduce myself.

Before doing so, I fi rst would like to 
share with you just how honored I 
am to have been selected as your 
Executive Director and to be entrusted
to represent each of our members 
and the NC SweetPotato industry.  
To say that I am excited about the 
future for both our beloved superfood 
and our state’s number one industry 
would be an understatement! 

You may be asking, who is Michelle 
Grainger? Well in a nutshell…

I was born and raised in Cary, NC. I 
attended NC State University where 
I earned degrees in Business 
Management and Communication.
For the last 20+ years, I have been 
a member of the faculty and staff  of 
the Poole College of Management, 
managing an international industry
research center with a focus on 
helping organizations to grow 
their toplines through innovation
management practices. Over the 
past four years, in addition to my 
eff orts with the research center, I have 
also help lead the Executive Farm 
Management program.

My appreciation for the agriculture
industry has been strong from the 
beginning as my parents were raised 
on farms in Bladen and Columbus 
counties and my father’s professional

career has been devoted to
agriculture chemical sales,  most 
specifi cally, tobacco sucker control.
Amongst other adventures in and 
around tobacco, many summer 
vacations involved traveling across 
the southeastern tobacco producing 
states where we would visit farms 
and provide demonstrations of sucker
control applications. 

A few interests I have outside of 
agriculture, include; traveling and 
cooking with my husband, our 
children and our melodramatic 
chocolate Labrador, Bedford, enjoying
the outdoors – whether it be competing
in DockDogs, hiking, tailgating, fl y 
fi shing and/or nature photography
and for sure fi nding any and all 
opportunities to laugh with new and 
old friends. 

Recognizing that before I can best 
represent you, I  must understand 
what your most pressing concerns 
are while increasing my knowledge

CONTINUED ON PAGE 4
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North Carolina Report:
John Cooper - Connect C
The General Assembly was in recess from July 11 until 
September 2  when they returned to discuss COVID-19 
related legislation.  During the July and August recess, 
members were heavily involved in fundraising as the 
upcoming election in North Carolina is receiving more 
attention and more funding than any in the past.  In 
addition to fundraising, members returned to Raleigh 
for committee meetings or attended virtually.  
The Department of Transportation (DOT) budget 
crisis remains an important issue. The legislature 
restructured the controlling board of the Agency and 
made other changes during its July session. 

Many members have spent time during the recess 
to implement these changes and ensure the DOT 
recovers from its fi nancial trouble.  Additionally, 
several healthcare meetings took place to provide 
updates to members on the state status of COVID-19 
and Medicaid transformation. The August numbers 
for COVID-19 were encouraging.  Many trends had 
stabilized or were declining, including the number 
of new cases, hospitalizations, and percentage of 
positive tests.  The mask requirement remains in 
place since June 26 and the Governor’s executive 
order extending the Phase 2 “Safer at Home” order 
was extended until at least September 11.  Medicaid 
transformation is fi nally underway after the 
legislature compromised with the Governor on a 
funding package to implement the transformation.  
The state Medicaid reimbursement system is 
moving from a fee-for-service model to a managed 
care model. The implementation is expected to be 
complete by July 2021. 

The September session is expected to be relatively 
short and will primarily focus on budget and funding 
items.  $500 million remains from the fi rst federal 
“CARES Act” stimulus package, and the legislature will 
also address any additional funds which have been 
appropriated from Congress or the White House 
through Executive Orders.  We expect election laws 
may be discussed as well, as COVID-19 presents 
unique challenges for people to access the ballot.  
In-person voting stations will most likely need to 
be restructured to accommodate social distancing 
measures and health standards and voting absentee 
will be much more common than in the past.  
Historically, only 3-5% of North Carolinians request an 
absentee ballot.  We expect this number to increase 
to 30-40% for the upcoming election.

 The General Assembly has appropriated State dollars 
to facilitate this increase, in addition to providing for 
an on-line platform where voters may request a ballot.  
The requirements for submitting the absentee ballot 
remain mostly unchanged, with the only signifi cant 
diff erence being that only one witness is required for 
each ballot instead of two.  

Federal Report:  
Brad Edwards - Jenkins Hill Consulting
Congress departed for their Summer in-district/state 
work period in mid- August. Both political parties held 
their political conventions virtually due to the ongoing 
COVID-19/pandemic crisis.  Congressional and White 
House negotiations were not able to agree on any 
additional stimulus-related package to assist in the 
COVID-19 pandemic crisis.  

The main diff erence was the U.S. House of 
Representative proposal of another three trillion 
dollars and the U.S. Senate proposal of an additional 
one trillion dollars.  President Trump issued several 
executives orders in early August that addressed the 
expiring items of unemployment insurance of those 
individuals that lost their jobs and housing eviction 
notices being extended until the end of 2020.
It is anticipated when Congress returns in September 
they will address areas of funding and the assistance 
needed based on how much money that not been 
spent in the previous three trillion  dollars allocated.
Any additional stimulus funding will support the 
continued economic distress to individuals, businesses,
agriculture, health care, states, and localities.

Congress will have to consider the Fiscal Year 2021 
(FY21) appropriations for the federal government 
before the end of the fi scal year on September 30, 
2020.  With the election on November 3rd, it is likely 
they will recess in early October and will not return 
until mid-November for possibly an active “lame duck” 
session of Congress.

The teams at Connect C and Jenkins Hill Consulting are 
proud to partner with the North Carolina SweetPotato
Commission as we obtain legislation asw well as
administrative action at the State and National level 
that is benefi cial to the sweet potato industry in North 
Carolina.   We appreciate your business and look 
forward to continuing to serve you.
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DOMESTIC MARKETING DOMESTIC MARKETING 
SUMMER FUN WITH NCSPC AND FRENCH|WEST|VAUGHAN

Fiscal year 2020-21 is off  to a running start.  Much is 
happening around NCSPC in the way of promoting your 
sweetpotatoes!  NCPSC has partnered with some top-
notch infl uencers to share your “sweet story!”  If you like 
blogs, and social media, you may want to add Bucket 
List Tummy and A Foodie Stays Fit to your watch list!  

Sarah Schlicter, of Bucket List Tummy, is now the 
Registered Dietitian of record for NCSPC and will  write an 
on-going column in SweetPotato Speak.  Additionally, 
Sarah will write posts for the NCSPC Blog, create 
some new “RD Approved” recipes for our more health 
conscious readers, and host a few “social media take-
overs”

Teri Hutcheon of A Foodie Stays Fit, will blog, create 
recipes and host a training for athletes on incorporating 
sweetpotatoes into their diet, sharing why sweetpotatoes
are her “go-to” fuel for training.

For those who prefer YouTube for education and 
entertainment, you may have seen Meredith Bernard 
post a few sweetpotato videos already to her channel, 
This Farm Wife Cooks.  More tasty videos are on the 
horizon coming from Tessa Nguyen, RD, on her You-
Tube channel, Tessa’s Table. These two YouTube stars 
will help capture both entertainment seekers as well 
as those looking for more nutritious fare created by a 
dietitian. 

Behind the scenes, we are coordinating several video 
shoots to expand our library of educational off erings.  
These videos will expand our student education as well 
as aid School Nutrition, institutions and retailers alike.  
Keep watch on our social channels for exciting updates 
and keep in the know!

This summer, the FWV team has been hard at 
work promoting North Carolina sweetpotatoes
as the perfect healthy treat to help beat the heat. 
In anticipation of the upcoming hurricane season,
the crisis communications team proactively dusted 
off  talking points for NCSPC members to utilize in the 
event that a hurricane impacts this year’s crops.  

FWV also worked closely with the NCSPC team to 
make a big splash surrounding the exciting news that 
Michelle Grainger has come on board as the new NCSPC 
Executive Director. The announcement was picked up 
by a number of trade and local publications, including

CONTINUED ON PAGE 5
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CONTINUED FROM COVER

in all things sweetpotatoes. To best achieve these 
goals, I have made it one of my top priorities to get 
out and meet as many of our members, at each of 
their operations, at their convenience – as quickly as 
possible. It is my hope that when we meet, you will 
share with me not only yours and your operation’s 
‘story’, but that you will help me build my toolbox of 
knowledge with what you feel are the most important 
elements of producing/packing/shipping NC Sweet-
Potatoes. An additional request I have for these visits 
is to invite you to share with me what you feel you 
need from the Commission for your operation to be 
most successful. 

For those that are up for extra exposure, with a pos-
itively positioned message via social media and our 
NCSPC website, I have a proposition for you… 

During my visit with you, I would like to snap a few 
pictures (perhaps even a quick video) all of which 
would be put together highlighting you and your 
operation with the purpose of addressing growing 
consumer’s interest in WHERE their food comes 
from and more importantly WHO produces it. (Think 
casual and fun, maybe even a selfi e or two!) 

You have my word that should you agree to do this, 
nothing would be shared publicly without having 
your prior review and permission. I recognize that 
across the industry, there is a need for more eff ort in 
sharing individual ‘stories’ about agriculture and the 
agriculturalist who are responsible for the food the 
consumer consumes. These stories require a strong 
emphasis on education, communication and 
advocacy aff ording the consumer the opportunity 
to better connect with where their food comes from. 
This eff ort would allow us to do all of the above, not 
to mention providing the Commission the opportunity 
to highlight our members! 

No doubt COVID-19 has caused complete chaos 
across most industry sectors (and agriculture has 
certainly not been spared), a silver lining is that 

perhaps for the fi rst time, in a long time;

• there are far more family meals eaten together, 
• much more experimentation in the kitchen with 

both new (to household) ingredients and recipes 
being utilized, 

• and most importantly a new found recognition 
(and appreciation) that our country’s abundant 
source of safe, reliable and aff ordable food is 
without question, the best in the world!

I want to capitalize on these consumer sentiments 
and further promote the people behind the people’s 
food! Truth is, if it were not for the personal faith, ded-
ication, perseverance and the sense of ‘being called’ 
to farm, which our state’s great farmers and ranchers 
possess, we would not have the incredible food we 
all enjoy. 

It is my intention that the NCSPC will continue its 
long history of being a resource of information to help 
lead the charge of advocating for agriculture while 
promoting the many nutritional values and culinary 
applications of the great NC SweetPotato and most 
importantly the NC SweetPotato producer, packer 
and shipper! I hope that you’ll consider participating 
in this endeavor with me. 

No matter your decision regarding my proposal, I 
look forward to meeting you, learning from you and 
working alongside you to help our sweet commodity 
continue to grow and fl ourish across all the lands! 
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CONTINUED FROM PAGE 3

The Packer, Southeast Produce Weekly, Vegetable 
Growers News, The Daily Refl ector, Johnston County 
Report and more. Welcome to the team, Michelle!

On the creative front, FWV secured the opportunity 
to work with James Beard-nominated Chef Cheetie 
Kumar of Garland restaurant in Raleigh to create an 
exclusive sweetpotato recipe as part of the NCSPC’s
summer chef photo and video Shoot. Keep an eye on 
the NCSPC’s website and social media channels to 
check out her delicious take on North Carolina Sweet
potato Nachos. 

In social media news, we wrapped up the summer 
infl uencer campaign highlighting all the reasons sweet
potatoes are the “orange superfood.” This campaign 
resulted in more than 35K total impressions. The 
team also cooked up an exciting infl uencer campaign 
focused on the current cooking-at-home trend with Fit 
Foodie Finds, resulting in 3.4M overall impressions.                                      

Looking ahead, the social media team is planning for  
NCSPC’s upcoming holiday Pinterest campaign.

The digital team wrapped up the NCSPC’s three-
month digital advertising campaign, which reached
users searching for related content wherever they were 
browsing on-line. The colorful ads showcased the traits 
of sweetpotatoes that make them the perfect ingredient
to liven up at-home recipes. The campaign resulted 
in more than 7M impressions and 16,000 clicks to the
 NCSPC website!

Finally, FWV continues to 
update and optimize the 
website to ensure a positive and 
easy user experience. The team 
recently revived the NCSPC blog, 
where visitors can discover new 
sweetpotato recipes, as well as get 
more info about nutrition, cooking
tips and more.

After an exciting summer, we are 
proud of our eff orts highlighting 
the health benefi ts of everyone’s 
favorite vegetable, and we can’t 
wait to fall into exciting marketing
results this autumn!
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EUROPEAN INFLUENCERS 
LOVE NC SWEETPOTATOES

Thanks to a superb blogger campaign, mk² has managed
to create a genuine social media boost for North 
Carolina SweetPotatoes in Europe this summer. A reach 
of more than 250,000 contacts and about 10,000 likes 
and comments in the relevant target group has been 
achieved thus far – and still counting. Final fi gures will 
be available later this month.

The success formula: four well-known European food 
infl uencers all with a food focus, but in diff erent key 
areas (family friendly dishes, vegan food, low carb 
recipes, and modern cuisine).  All partners created 
delicious recipes with NC sweetpotatoes and reported 
on its advantages on their high-reach platforms (blog, 
YouTube, Facebook, Instagram, Pinterest). All rights of 
use of the recipes resulting from the cooperation are 
held by the NCSPC. 

Sweet diff usion with intelligent infl uencer se-
lection

The selection of partners included three of the infl uencers
that took part in the blogger trip to North Carolina for 
the sweetpotato harvest in 2018. Lynn (Heavenlynn
Healthy), Sandy (wiewowasistgut), and Jens (koch-
helden.tv). This strategy ensured that the bloggers were 
very familiar with the product, how it is grown, harvest-
ed and even included some insights into processing. 
It also enabled them to integrate valuable content into 
their articles like pictures and videos from their 2018 
trip. To complete the task force of four, mk² was able to 
secure Scandinavian infl uencer Fanny (lesscarbs) for 
the campaign. 

This variety of infl uencers and their topics match 
perfectly with the aspects of NC sweetpotatoes as a 
great ingredient for a tasty, versatile, nutritious, modern, 
and healthy lifestyle. Also, in this manner mk² reached 
the relevant target groups.

Speaking in the spirit of NCSPC, infl uencers drew positive
attention to sweetpotatoes and motivated their followers
to use them as ingredient which subsequently paid 
off  by generating higher consumption and demand.

MORE LOVE 
FOR SWEETPOTATOES FROM

 MEDIA & RETAILERS
The aforementioned  infl uencer campaigns were  
incredibly successful. The consistently strong 
performance of on-line community management and 
content creation is a crucial part of the daily social 
media platforms and have contributed to the success of 
increased digital communication in Europe. 

mk² is particularly proud of the fact that, thanks to our 
well-established contacts, bloggers, food editors and
retail/trade partners regularly post sweetpotato focused 
recipes on their social media channels. Of course, 
mk² re-posts on NCSPC channels to garner additional 
exposure.
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THE “SWEET SIDE” OF HEALTHYTHE “SWEET SIDE” OF HEALTHY
FROM YOUR REGISTERED DIETITIAN, SARAH SCHLICTER, MPH, RDN

Staying Hydrated and Well Nourished In the Field
As we start to think about 
fall, hydration remains an 
important point for workers
and growers out in the fi elds. 
The average temperature in 
September in North Carolina
still lies in the high 70s and 
above. While there is no 
“average” day in the fi elds, 
keeping hydration and 
nutrition top of mind while 
the sun is beating down 
will help with energy and 
sustenance during these 
long and hot days. 

Staying hydrated is essential
for all of us, but especially farmers who are physically
active outside.  Being outside  in these humid, hot  months
causes our bodies to need more fl uids to operate 
effi  ciently. 

Being properly hydrated can help with: 

• Regulation of core temperature 

• Helping muscles and joints work better

• Improved digestion 

• Decreased fatigue and sustained energy levels

• Improved cardiovascular health so the heart 
           can more easily pump blood through the blood 
           vessels

• Improved cognition and focus

All of these factors are important for farmers and those 
engaging in physical labor!

How Much Water To Drink?
A good starting point for how much to drink is half of 
your water weight in ounces. For example, if you weigh 
160 lbs, that would be 80 ounces over the course of 
the day. However, farmers and outdoor workers will 
likely want to increase slightly from there, especially if 
they are sweating heavily and/or wearing more layers 
of clothing. 

A good measure of hydration is urine color. Urine that 
is dark and concentrated indicates dehydration and a 
need to drink more fl uids. Urine that is light yellow is 
ideal and indicates adequate hydration. 

Another way to tell if you’re drinking enough water
is how often you are going to the bathroom. If 
time between bathroom breaks is longer than 
3 hours, you likely need to be drinking more fl uids. 
While bathroom breaks may not be a priority for a 
farmer working out in the fi elds, staying properly 
hydrated has many more benefi ts that can enable 
farmers to work harder and longer. 

Fruits and vegetables with a high percentage
of water, such as watermelon, zucchini, cantaloupe, 
bell peppers, cucumbers, celery, lettuce, tomatoes and 
peaches can also help with hydration. If you’re losing a 
lot of salt in your sweat, you’ll also want to take in some 
salt and electrolytes as well to help with keeping your 
cells adequately hydrated.  

To stay cool, wear a hat and sunscreen, fi nd shade 
and take frequent water breaks, or keep a cooler out 
in the fi elds with you. Maybe enlist a helper to ensure 
you have access to cold water bottles and are drinking 
enough throughout the day. 

Making Nutrition Portable
Many farmers eat what they can when they can based 
on their farming schedule, which may change from 
day-to-day and month-to-month. Starting the day off  
with a balanced breakfast is key! Aim for something 
with a combination of protein, fat and carbohydrates for 
sustainable energy. Portable, make-ahead options may 
be easiest. Some examples would be,  a yogurt parfait 
with fruit and granola, sweet potato egg muffi  ns*, hard 
boiled eggs, a breakfast sandwich or oatmeal with fruit 
and nuts in a mason jar.  

Portable, easy-to-pack snack options, like fruit, trail 
mix, energy bites*, pretzels, sandwiches, and energy 
bars can all help provide necessary carbohydrates for 
energy along with some sodium to help with hydration. 

If eating out at a local joint, aim for a combination of 
protein and carbohydrates, but nothing that will leave 
you feeling overly sluggish. Some ideas are a grilled 
chicken sandwich with a side of fruit, salad or potatoes, 
a burger with vegetables, or a grain salad with beans 
and chips. And of course, lots of water for hydration!
*HINT:  These quick and easy recipes can be found on 
your website!
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NC MARKETING REPORTNC MARKETING REPORT
May 03, 2020 - August 08, 2020

*Source: NCDA&CS Market News

During the listed time frame 3,304,920
40 pound cartons of fresh market 

sweetpotatoes were shipped. 

During that same time period there was an addi-
tional 32,248,284  pounds of 

sweetpotatoes sent to various processors
the breakdown is as follows:

The F.O.B. price ranges for this time period are:

 US # 1   $15.50-$17.00
 US # 2     $8.00-$10.00

 Jumbos    $10.00-$12.00
 US # 1 Petites  $11.00-$14.00

The 2019 crop season total to date (August 11, 2019 - August 8, 2020) is: 
12,785,636 (40-pound cartons fresh market sweetpotatoes). This compares to 12,300,875   (40-pound 
cartons fresh market sweetpotatoes) for the total to date last season of the 2018 crop.  
Our 2019 crop started strong - only you can keep it that way!
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a contributor, please contact Karrie Gonzalez, NCDA&CS Market 
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2020-21 ASSOCIATE MEMBERS2020-21 ASSOCIATE MEMBERS
Ag Pack
919-625-4625
vmedlin@nc.rr.com

Arcola Hardwood Co., Inc.
252-257-4484
arcolalumbercoinc@embarqmail.com

B&B Produce
919-894-1803
bbproduce@hotmail.com

Barfoots of Botley
+44-1243-261211
www.barfoots.com

BB&T
919-938-4768
www.bbt.com

Benchmark Buildings & 
Irrigation, Inc.
252-398-3116
www.bbandi.com

Bennett International Transport
252-206-5444
www.bennettig.com

Brandt
910-990-2011
www.brandt.com

Carolina Eastern - Benson
919-894-2922
www.carolina-eastern.com

Carolina Innovative Food 
Ingredients
252-462-1551
www.cifi 1.com

Clinton Truck & Tractor Co., Inc.
910-592-4188
www.clintontt.com

Courtier Nordany Broker, Inc.
506-473-9492
www.nordany.com

Dunbar Foods Corporation
910-892-3175
www.moodydunbar.com

Farm Credit Associations of NC
704-761-2897
www.farmcreditofnc.com

Farm Fresh Produce
800-606-9267
www.farm-fresh-produce.com

Farm Pak Products, Inc.
252-459-3101
www.farmpak.com 

Frost PLLC
919-782-8410
www.frostpllc.com

Georgia Pacifi c
404-652-2765
www.gpcorrugated.com 

Ham Produce
252-747-8200
www.hamfarms.com

Highland Fresh Technologies
813-951-2912
www.highlandfresh.net

International Paper
910-258-1522
www.internationalpaper.com

J.R. Simplot Company
252-508-2677
www.simplot.com

Lancaster Farms LLC
919-396-5617
www.LancasterFarmsNC.com

Manry Rawls
757-562-6131
www.manryrawls.com

Marrone Bio Innovations, Inc.
904-570-0041
www.marronebio.com

Mcall Farms/Bruce’s Yams
843-662-2223 
www.yamright.com

Nash Produce
252-443-6011
www.nashproduce.com

Nature’s Way Farms, Inc.
910-594-0096
www.nwfarms.net

Pierce Soil & Crop Consulting
919-920-0238
dpierceriver@gmail.com

Pratt Industries
704-878-6615
www.prattindustries.com 

Ripe Revival
252-567-8305
www.riperevival.com

Roberson Produce Co.
912-375-5760
www.robersononion.com

Robinson Fresh
952-683-3266
www.robinsonfresh.com

S.A.I.L.
252-243-7245
www.sail.li

Scott Farms
919-284-4030
www.scottfarms.com

Snow Tractor
252-746-8200
www.snowtractor.com

Spraying Systems Co.
800-95-SPRAY
www.spray.com

Spring Acres Sales
252-478-5127
www.springacres.com

Steele Plant Company LLC
731-648-5476
www.sweetpotatoplants.com

Strickland Bros. Enterprises
252-478-3058
www.stricklandbros.com

Triangle Risk Advisors
919-496-2239
www.triangleinsurance.com

TriEst Ag Group /TriEst Irrigation
843-944-0596
www.triestirrigation.com

Trinity Frozen Foods
855-543-7437
www.trinityfrozenfoods.com

TRP CPAs, PLLC
910-891-1100
www.trpcpa.com

UFP Industries
704-855-1600
www.ufpi.com

Vick Family Farms
252-237-7313
www.vickfamilyfarms.com

Wada Farms Marketing
919-578-4020
www.wadafarms.com

Wake Stone Corp - Hi-Cal AgLime
843-241-5883
www.wakestonecorp.com

Weaver Fertilizer Co.
919-580-8642
www.weaverfertilizer.com

Wilco Transportation Services, Inc.
919-689-2500
scott@wilcotrans.com



North Carolina SweetPotato Commission
700 E. Parrish Dr., Suite C
Benson, NC 27504
919.894.1067 ph
919.894.7018 fax
www.ncsweetpotatoes.com

Sept.- Dec. |Executive Director Farm Visits 

September 30 |Promotions Meeting 2:00 PM

October 13 |Board of Directors Meeting 6:00 PM 

October TBA |NCSU Field Virtual Field Day - TBA


